TEMATUKA
O0akajaBpcbKUX podiT cTyaeHTiB IV kypey BigaiieHHs KypHaAJiCTHKH
cnen. «Kypuamicrukay, 2023-2024 u.p.

Ne Tema OakanaBpcbkoi poOoTH

n/n

1. |TenmepHi crepeoTHNH B OHJAWH-MeIia: BUSABICHHS Ta HUAxu momoianHs (Ha npukiaagi «TCH.UAy). Gender
stereotypes in online media: detection and ways to overcome it (using the example of «TCH.UA»)

3. | CTuiiboBi OCOOIMBOCTI MEAIaTEKCTOBOI'O HAMOBHEHHS XypHaly Juis ctyneHTiB ¢indaky. Stylistic features of the
media text content of the magazine for students of the Faculty of Philology (tBopua poGota).

4. | CTBOpeHHs )KypHaIy MeMiB yaciB moBHOMaciTabHoro Bropracuus «Memllaky. Creation of the journal of the full-
scale invasion of russia in Ukraine period memes «MemPack» (TBopua po0OoTa).

5. | Po3kpurts Miy 300pakeHHs KyPHAIIICTIB B Cy4acHOMY KiHO: mpoOjiemu Ta ix Bupimenns. Unraveling the myth of
the portrayal of journalists in modern cinema: problems and their solutions.

6. | CTBOpeHHsT MyJIBTUMEIINHOrO HaBYAIbHOTO Kypcy «TenexypHallicTHKa»: ClieHapHa MalCTEepPHICTh Ta PEKUCYpA.
Developing a multimedia educational course «Television journalism»: screenwriting and directing (TBop4a po6ora).

7. | CTBOpeHHsI MYJIBTUMEIIMHOr0 HaBYAILHOTO Kypcey «TenmexxypHamicTukay: crynidnuii nmpaktukym. Developing a
multimedia educational course «Television journalismy»: studio practice (TBopua po6oTta).

8. | MacmeniitHuii eKONOTiYHMIE MPOEKT «Soundsy: MemiamiHrBaabHuUN aciekT. Mass media ecological project «Soundsy:
median lingual aspect (TBopua po6ota).

9. | MacmeniitHuid eKOIOTTYHMIA MPOEKT «Soundsy: 300pakanbHO-BUpaxanbHuid acriekt. Mass media ecological project
«Sounds»: visual and expressive aspect (tBopua pobora).

10. | Crietudika >xaHpOBOTO BTUICHHS TMPOOJIEMATHKHU XYypHalIy Juis cTyaeHTiB ¢indaky. The specificity of the genre
embodiment of the problems of the magazine for students of the Faculty of Philology (tBopua po6ora).

11. | CtBopeHHSs BiIcOKYpCy 3 *KypHamicTchbkoi eTuku. Creating a video course on journalistic ethics (TBopua poboTa).




12.

KonmenryaabHe oOIpyHTYBaHHsS MPOOJEMAaTHKKM M apXiTEKTOHIKM JKypHaly Ui cTyaeHTiB ¢irdaky. Conceptual
substantiation of the problems and architecture of the magazine for students of the Faculty of Philology (TBopua
pobora).

13. | ComianpHUH acIIeKT KOMEPIIHOT pekiamMu B YKpaini B ymoBax Biitau 2022-2024 pp. The social aspect of commercial
advertising in Ukraine in the conditions of war 2022-2024.

14. | TlogkacT sk iHCTpyMeHT (OpMyBaHHS Ta TPOCYBaHHsS ocobuctoro Openmy. Podcast as a tool for building and
promoting a personal brand.

15. | [{inHicHI JOMIHAHTH B CydYacHi# comianbHii pexnami. Value dominants in modern social advertising.




